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Section 34-43: Fundable List 
Arizona combines the Fundable and Comprehensive lists into one list. WIFA applies all crosscutters to all DWSRF projects with the exception of FFATA. FFATA is 
treated on an equivalency basis. It is unknown at this time which projects will be awarded forgivable principal.  
 
Arizona’s Drinking Water Revolving Fund Project Priority List – SFY 2022 Funding Cycle 

PPL 
Rank Applicant Population County 

PWS 
Number Project Name Description 

Project 
Number 

Amount 
Requested Subsidy 

1 

1 Yarnell Water 
Improvement 
Association, 
YWIA 700 Yavapai AZ0413057 

YWIA System 
Improvements 

YWIA will replace and upgrade the 
current VERTCH SCADA system, 
replace leaking and undersized 
pipes, and replace 19 blow off valves. 

004 
2022 $250,000.00 75% 

2 

Tierra Linda 
Water 
Company, Inc. 372 Pima AZ0410411 

Water System 
Improvements 

Tierra Linda proposes to design and 
install an arsenic treatment system 
to address arsenic exceedances in 
the water supply, preform a pressure 
tank inspection, and replace failing 
service lines. 

002 
2022 $406,980.00  80% 

3 

1 Bradshaw 
Water 
Company, Inc 518 Yavapai AZ0413141 

Water Tank 
and Drive by 
Meters 

The 33,000-gal storage tank needs to 
be rehabbed. They will also replace 
the old meters with drive-by meters. 

007 
2022 $87,430.00  80% 

4 

1 Why 
Domestic 
Water 
Improvement 
District 400 Pima AZ0410118 

Well 
Installation 

A second well be installed as a 
backup water source. 

008 
2022 $1,796,950.00  75% 

5 

1 Kearny, Town 
of 2,076 Pinal AZ0411031 

Water 
Infrastructure 
Rehabilitation 

The loan would refinance a USDA 
loan in the amount of $600,000 at 
5.125% to a lower interest rate, and 
include an additional $85,000 for 
distribution system rehab. 

001 
2022 $685,000.00 80% 

6 

1 Town of 
Camp Verde, 
Arizona 4,310 Yavapai AZ0413015 

Water Utility 
Revenue WIFA 
Loan, Series 
2021 

Acquisition of the Camp Verde Water 
System by the Town of Camp Verde. 

006 
2022 $10,175,000.00  80% 
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PPL 
Rank Applicant Population County 

PWS 
Number Project Name Description 

Project 
Number 

Amount 
Requested Subsidy 

7 

1 Lagoon 
Estates Water 
Company, Inc. 1,440 Mohave 

AZ0408021 
and 

AZ0408046 

New Well and 
System 
Improvements 

This project will include the 
installation of a new well to resolve 
high arsenic levels, a filtration system 
to remove iron and manganese, the 
installation of a new storage tank, 
the installation of VFD boosters, and 
the addition of a SCADA system to 
monitor operations at the well site. 

009 
2022 $1,300,000.00  80% 

8 

2 Town of 
Queen Creek 102,355 Maricopa AZ0407033 

Water System 
Comprehensive 
Construction 
Plan 

This project includes the 
construction, replacement, and 
acquisition of over 166,000 feet of 
water lines, installation of fire 
hydrants and emergency generator 
controls, tank rehabilitation, 
construction of a well and 2 million 
gallon storage tank, and acquisition 
of 3 wells. 

005 
2022 $37,235,909.00  90% 

9 
 
 

Big Park Water 
Company, Inc. 6,575 Yavapai AZ0413012 

BP3 Storage 
and Booster 
Site 
Improvement 
and Meter 
Reliability 
Program 

This project will replace residential 
and commercial meters with 
electronic meters, improve booster 
stations, improve the distribution 
system, and improve the security at 
two well sites. Additionally, a backup 
generator will be purchased and 
installed. 

003 
2022 $3,653,700.00  85% 

Total: $ 55,590,969.00 

  
1 Eligible for disadvantaged community designation 

 
2 Potential equivalency project 
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Section 44: IUP Includes Set-Asides Taken and Authority to be Banked if Applicable  
See Sources and Uses Table for Set-Aside budgeted for FFY 2021.   
 
Section 45: IUP Includes Uses of the Set-Aside Funds and Expected Timeline of Expenditure 
Section 10 describes the uses of the set-aside funds. ADEQ provides a timeline in a separate work 
plan for their portion. 
  
Section 46: IUP Includes Expected Outcomes of the Set-Aside Funds 
Provided by ADEQ under separate cover. 
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I. Introduction 
 

This Marketing Plan (the Plan) aims to attract potential/previous borrowers to WIFA and promote the 

CWSRF/DWSRF programs. Proper utilization creates robust SRF funds that further ensure the safety of Arizona's 

communities. 

II. Goals and Objectives 
 

• Increase the awareness of WFA’s funding, benefits, and technical assistance program to eligible borrowers. 

• Market the policy changes ways to alleviate administrative strain on potential/current borrowers by offering 

additional support. 

• Continued outreach to non-profits, state/federal agencies, financial advisors, and engineers.  

• Maintain excellent customer experience and position WIFA as a “community-engaged” organization that 

serves as both a financial and a technical resource. 

• Additionally, WIFA will continue with the update and modernization goals described in the CY 2020 Plan. 

 

III. Core Messages 
 

• Low interest rates and cost savings. WIFA financing offers substantial cost savings to the borrower, achieved 

through various methods, such as forgivable principal or technical assistance funding 

• Year-round funding availability and simple application process. 

• WIFA will continue to strengthen the communication of funding for all eligible borrowers/projects.  

• WIFA accepts applications at any time with no deadline to apply. Applications are accepted electronically, 

and application assistance is always available during business hours.  

• Quick processing and disbursement. Emphasizing convenience and processing time. Loan documents, on 

average, are processed in less than one week - from board action (loan resolution approval) to distribution 

of loan documents. Disbursement requests are processed in an average of six days. 

Customer service 

WIFA staff can answer any questions about funding options, the application process, and potential eligibility. 

Applicants can make inquiries via phone, email, or written correspondence. At the request of potential 

borrowers, WIFA can also offer in-person meetings, workgroups, or training to assist with our processes. 

 

  


